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Data holds the potential to create an information advantage

Asset

The ability to collect and analyse unstructured data will be key to investors’ success
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g Is numerical information which can be easily
) manipulated by computers
Includes: stock returns, earnings ratios, spreadsheet
ATA tables
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Disciplined and rigorous research process

Obtain and understand the data

Test, Assess, Repeat

Comprehensive validation
process e ap
Ongoing monitoring of ‘
efficacy

Implementation

» Historical efficacy

» Risk and crowding *  ® » "

* Contribution

For illustrative purposes only. There is no guarantee that these objectives will be met.
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 New or underutilised data

sources

 Academic research

Data Scrub

Understand alternative
data sources

Team of 60+ strategists
and technologists
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100+ data sources

Regulatory
Filings

Option Data

Patent News
Filings Articles

Credit Card
Data

Web Traffic
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General Disclosures
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In the United Kingdom, this material is a financial promotion and has been approved by Goldman Sachs Asset Management International, which is authorized and regulated in the United Kingdom by
the Financial Conduct Authority.

THIS MATERIAL DOES NOT CONSTITUTE AN OFFER OR SOLICITATION IN ANY JURISDICTION WHERE OR TO ANY PERSON TO WHOM IT WOULD BE UNAUTHORIZED OR UNLAWFUL TO
DO SO.

Prospective investors should inform themselves as to any applicable legal requirements and taxation and exchange control regulations in the countries of their citizenship, residence or domicile which
might be relevant.

This material is provided for informational purposes only and should not be construed as investment advice or an offer or solicitation to buy or sell securities. This material is not intended to be used as a
general guide to investing, or as a source of any specific investment recommendations, and makes no implied or express recommendations concerning the manner in which any client's account should
or would be handled, as appropriate investment strategies depend upon the client's investment objectives.

Confidentiality

No part of this material may, without GSAM’s prior written consent, be (i) copied, photocopied or duplicated in any form, by any means, or (ii) distributed to any person that is not an employee, officer,
director, or authorized agent of the recipient.

Although certain information has been obtained from sources believed to be reliable, we do not guarantee its accuracy, completeness or fairness. We have relied upon and assumed without
independent verification, the accuracy and completeness of all information available from public sources.

© 2018, Goldman Sachs. All rights reserved.
Compliance Code: 127544-OTU-734417
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Goldman Sachs Business Principles

1. Our clients’ interests always come first. Our experience shows that if we serve our clients well, our own
success will follow.

2. Our assets are our people, capital and reputation. If any of these is ever diminished, the last is the most
difficult to restore. We are dedicated to complying fully with the letter and spirit of the laws, rules and
ethical principles that govern us. Our continued success depends upon unswerving adherence to this
standard.

3. Our goal is to provide superior returns to our shareholders. Profitability is critical to achieving superior
returns, building our capital, and attracting and keeping our best people. Significant employee stock
ownership aligns the interests of our employees and our shareholders.

4. We take great pride in the professional quality of our work. We have an uncompromising determination
to achieve excellence in everything we undertake. Though we may be involved in a wide variety and
heavy volume of activity, we would, if it came to a choice, rather be best than biggest.

5. We stress creativity and imagination in everything we do. While recognizing that the old way may still be
the best way, we constantly strive to find a better solution to a client’s problems. We pride ourselves on
having pioneered many of the practices and techniques that have become standard in the industry.

6. We make an unusual effort to identify and recruit the very best person for every job. Although our
activities are measured in billions of dollars, we select our people one by one. In a service business, we
know that without the best people, we cannot be the best firm.

7. We offer our people the opportunity to move ahead more rapidly than is possible at most other places.
Advancement depends on merit and we have yet to find the limits to the responsibility our best people are
able to assume. For us to be successful, our men and women must reflect the diversity of the communities
and cultures in which we operate. That means we must attract, retain and motivate people from many
backgrounds and perspectives. Being diverse is not optional; it is what we must be.
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8. We stress teamwork in everything we do. While individual creativity is always encouraged, we
have found that team effort often produces the best results. We have no room for those who put
their personal interests ahead of the interests of the Firm and its clients.

9. The dedication of our people to the Firm and the intense effort they give their jobs are greater
than one finds in most other organizations. We think that this is an important part of our success.

10. We consider our size an asset that we try hard to preserve. We want to be big enough to
undertake the largest project that any of our clients could contemplate, yet small enough to
maintain the loyalty, the intimacy and the esprit de corps that we all treasure and that contribute
greatly to our success.

11. We constantly strive to anticipate the rapidly changing needs of our clients and to develop
new services to meet those needs. We know that the world of finance will not stand still and that
complacency can lead to extinction.

12. We regularly receive confidential information as part of our normal client relationships. To
breach a confidence or to use confidential information improperly or carelessly would be
unthinkable.

13. Our business is highly competitive, and we aggressively seek to expand our client
relationships. However, we must always be fair competitors and must never denigrate other
firms.

14. Integrity and honesty are at the heart of our business. We expect our people to maintain high
ethical standards in everything they do, both in their work for the firm and in their personal lives.
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